
Syllabus

1. Programme information

1.1. Institution THE BUCHAREST UNIVERSITY OF ECONOMIC STUDIES 

1.2. Faculty Marketing

1.3. Departments Department of Philosophy and Social and Human Sciences

1.4. Field of study Marketing

1.5. Cycle of studies Bachelor

1.6. Education type Full-time 

1.7. Study programme Marketing 

1.8. Language of study English

1.9. Academic year 2023-2024

2. Information on the discipline

2.1. Name Emotional Psychology and Advertising

2.2. Code 23.0256IF2.2-0019

2.3. Year of study 2 2.4. Semester 2 2.5. Type of 
assessment

Test 2.6. Status of 
the discipline

Facultati
v

2.7. Number of 
ECTS credits

4

 2.8. Instructors

3. Estimated Total Time

3.1. Number of weeks 14.00

3.2. Number of hours per week 4.00  of which

Lectures(C) 2.00

Seminars(S) 2.00

3.3. Total hours from curriculum 56.00  of which

Lectures(C) 28.00

Seminars(S) 28.00

3.4. Total hours of study per semester (ECTS*25) 100.00

3.5. Total hours of individual study 44.00

Distribution of time for individual study

Study by the textbook, lecture notes, bibliography and student's own notes 14.00

Additional documentation in the library, on specialized online platforms and in the field 10.00

Preparation of seminars, labs, assignments, portfolios and essays 14.00

Tutorials 3.00

Examinations 3.00

Other activities

4. Prerequisites
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8. Contents

4.1. of curriculum Psychosociology, Sociology

4.2. of competences Not applicable

for the Lectures(C) Students must be present at lectures, seminars / laboratories with their mobile telephones turned off.

for the Seminars(S) Seminar papers will be presented at the deadline previously set by the teacher and agreed by the students. Delays are 
not accepted, except on objective grounds.

Professional C4 Comprehention, application and synhesis of organizational marketing mix

7. Objectives of the discipline

7.1. General objective Knowledge, internalization and application of fundamental knowledge from Psychology of Emotion in Advertising. 
Preparing students for labor market access to jobs such as those in advertising agencies (strategy, creative, media, 
customer service).

7.2. Specific objectives Cunoaşterea şi rolul pe care îl au emoţiile, sentimentele şi afectele în publicitate
Cunoaşterea strategiilor utilizate în realizarea reclamelor
Cunoaşterea strategiilor utilizate în construirea unui brand
Cunoaşterea şi anticiparea comportamentului consumatorului
Cunoaştrea şi importanţa respectării codurilor etice în publicitate
Importanţa cunoaşterii mediului sociocultural în demararea unei campanii publicitare

Bibliography

Recommendations for 
studentsTeaching/Work methods8.1. Lectures(C)

0

-

Bibliography

Recommendations for 
studentsTeaching/Work methods8.2. Seminars(S)

0

-

To achieve the formative contents of the course, there were
 held meetings and discussions with specialists and teachers 
involved in the educational process from the departments of 
similar educational and research institutions but also from the 
department to meet the needs and requirements of the labor market.

10. Assessment

5. Conditions

6. Acquired specific competences

9. Corroboration of the contents of the discipline with the expectations of the representatives of the epistemic community, of 
the professional associations and representative employers in the field associated with the programme
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10.2. Modality of grading Whole notes 1-10

10.3. Minimum standard of 
performance

Knowledge of the concepts from psychology 
of emotion with application in Advertising and Marketing

10/27/2026

Signature of the Department Director,Date of approval in the 
department

Signature of the discipline leaders,Date of listing,

10.1. Final assessment Assessing the assimilation of course lectures 
and discussions. The ability to organize the 
information obtained following the 
bibliography review.

Written exam. To pass the exam, the 
students should be graded with at least 
5.

70.00

Type of activity Assessment criteria Assessment methods Percentage in 
the final grade
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