
Syllabus

1. Programme information

1.1. Institution THE BUCHAREST UNIVERSITY OF ECONOMIC STUDIES 

1.2. Faculty Marketing

1.3. Departments Department of Modern Languages and Business Communication

1.4. Field of study Marketing

1.5. Cycle of studies Bachelor

1.6. Education type Full-time 

1.7. Study programme Marketing 

1.8. Language of study English

1.9. Academic year 2023-2024

2. Information on the discipline

2.1. Name Communication in Spanish 4

2.2. Code 23.0256IF2.2-0014

2.3. Year of study 2 2.4. Semester 2 2.5. Type of 
assessment

Test 2.6. Status of 
the discipline

Facultati
v

2.7. Number of 
ECTS credits

4

 2.8. Instructors

3. Estimated Total Time

3.1. Number of weeks 14.00

3.2. Number of hours per week 2.00  of which

Seminars(S) 2.00

3.3. Total hours from curriculum 28.00  of which

Seminars(S) 28.00

3.4. Total hours of study per semester (ECTS*25) 100.00

3.5. Total hours of individual study 72.00

4.1. of curriculum Spanish and professional communication3

4.2. of competences A minimum A1+ level of competence in Spanish according to CEFRL

Distribution of time for individual study

Study by the textbook, lecture notes, bibliography and student's own notes 28.00

Additional documentation in the library, on specialized online platforms and in the field 15.00

Preparation of seminars, labs, assignments, portfolios and essays 18.00

Tutorials 5.00

Examinations 4.00

Other activities 2.00

4. Prerequisites
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8. Contents

for the Seminars(S) Personal computer / smartphone / tablet etc. with audio-video capabilities (speakers, headphones), microphone
Internet connection, access to the universityțs platform online.ase.ro and the videoconference platform mentioned by 
the instructor
OR
Classroom with audio-video facilities
Course file handed by the teacher in the first seminar or uploaded on online.ase.ro

Cross CT3 Identifying opportunities for continuous training and efficient use of learning resources and 
techniques for their own development

7. Objectives of the discipline

7.1. General objective By the end of the academic year, the student must develop communication skills in Spanish corresponding to the 
level of competence A 2 according to the CECRL (Common European Framework of Reference for Languages) as 
follows:
1. The student can understand basic, commonly used words and phrases in relation to his own person, familiar 
environment and professional field of interest, when speaking is slow and clear.
2. S/he can understand the global message of a simple text on topics of interest.
3. S/he use a repertoire of common phrases and words and formulate short sentences to refer to common situations. 
S/he can intervene in a conversation in a simple way, when the interlocutor is willing to repeat or offer help.
4. S/he can write a relatively simple and short informative text on topics of interest.

7.2. Specific objectives 1.Reading – the student can identify and understand the global message and the main information in short, clear texts 
in standard language (job offer, press article, business plan) on frequent economic topics
2.Listening – the student can understand phrases, words, phrases, numerical data relating to professional and 
academic fields of interest when spoken slowly and clearly. He/she can react to predictable questions about his/her 
studies and career plans using common words and phrases. He/she can formulate an evaluation of an experience, 
ideas. 
3.Speaking and oral interaction – he /she can briefly describe studies, career plans. He/she can describe plans and 
intentions; he/she can briefly describe a business idea, a business plan using common, fundamental, theme-specific 
words and phrases 
4.Writing – he/she can write a CV, can draw up a business plan in clear straight sentences, using specific common 
phrases. 
5. Intercultural and professional competence: entrepreneurial dynamics in Spain: small and medium-sized 
enterprises, business initiative; the labour market in Spain; job supply for Spanish speakers in Romania

Bibliography

Recommendations for 
studentsTeaching/Work methods8.1. Seminars(S)

0

-

Presenting the Erasmus+ study, volunteering and internship opportunities
Presenting available resources in Spanish (Instituto Cervantes, libraries )

10. Assessment

5. Conditions

6. Acquired specific competences

9. Corroboration of the contents of the discipline with the expectations of the representatives of the epistemic community, of 
the professional associations and representative employers in the field associated with the programme
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10.2. Modality of grading Admitted- Rejected

10.3. Minimum standard of 
performance

Acquisition of the minimum vocabulary on the mentioned topics and the taught grammatical 
structures.
Minimum grade 5 in the final writtent test.

10/27/2026

Signature of the Department Director,Date of approval in the 
department

Signature of the discipline leaders,Date of listing,

10.1. Final assessment Final evaluation
Aquisition of the taught vocabulary and 
grammar structures.
Skills: listening, reading and writing

Written test face to face or online 50.00

Type of activity Assessment criteria Assessment methods Percentage in 
the final grade
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