
Syllabus

1. Programme information

1.1. Institution THE BUCHAREST UNIVERSITY OF ECONOMIC STUDIES 

1.2. Faculty Marketing

1.3. Departments Department of International Business and Economics

1.4. Field of study Marketing

1.5. Cycle of studies Bachelor

1.6. Education type Full-time 

1.7. Study programme Marketing 

1.8. Language of study English

1.9. Academic year 2023-2024

2. Information on the discipline

2.1. Name International Trade

2.2. Code 23.0256IF2.1-06.1

2.3. Year of study 2 2.4. Semester 1 2.5. Type of 
assessment

Test 2.6. Status of 
the discipline

Optional 2.7. Number of 
ECTS credits

3

2.8. Leaders Lectures
(C)

Lector univ. dr. CANDIDATU Camelia camelia.candidatu@rei.ase.ro

3. Estimated Total Time

3.1. Number of weeks 14.00

3.2. Number of hours per week 4.00  of which

Lectures(C) 2.00

Seminars(S) 2.00

3.3. Total hours from curriculum 56.00  of which

Lectures(C) 28.00

Seminars(S) 28.00

3.4. Total hours of study per semester (ECTS*25) 75.00

3.5. Total hours of individual study 19.00

Distribution of time for individual study

Study by the textbook, lecture notes, bibliography and student's own notes 7.00

Additional documentation in the library, on specialized online platforms and in the field 2.00

Preparation of seminars, labs, assignments, portfolios and essays 6.00

Tutorials 1.00

Examinations 2.00

Other activities 1.00

4. Prerequisites
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8. Contents

4.1. of curriculum World economy; Microeconomics; Macroeconomics

4.2. of competences To describe concepts, theories and techniques related to elaboration and implementation of specific public policies 
and sectorial programes of the European economic;
To use criteria and methods of selection of techniques, mechanisms, and instruments specific to the financial 
dimension of international business

for the Lectures(C) Online access and video-projector

for the Seminars(S) Online access

Professional C5 Comprehention, application and analysis of sales techniques

7. Objectives of the discipline

7.1. General objective Devoloping capability to apply methods, techniques, and instruments to study the various processes and phenomena 
of exchanges of commodities and services

7.2. Specific objectives -Definition of key concepts, theories and methods used in the study of competitive advantages at different levels 
(global, national, regional) for public or private institutions 
- Analysis of empirical situations and critical evaluation of methodologies used in the study of international affairs of 
public and private organizations 
- Critical-constructive evaluation of the methods of diagnosis of the processes related to the trade in goods and/or 
services
- Critical-constructive evaluation of the solutions offered by the theory of competitive advantage/ comparative 
advantage  in relation to regional convergence and the process of globalization

5. Conditions

6. Acquired specific competences
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Bibliography

Recommendations for 
studentsTeaching/Work methods8.1. Lectures(C)

1 The methodology for international trade study: theory and applications (4) lectures, debates, 
applications

the active involvement of 
the students in the debates, 
etc.

2 International specialization: absolute advantage theory, comparative advantage 
theory (2)

lectures, debates, 
applications

idem

3 International specialization: factor endowment. H-O-S Model (2) lectures, debates idem

4 Other theories of international trade (M. Manoilescu, M. Porter, etc) (2) lectures, debates, 
applications

idem

5 The multilateral trading  system: GATT, WTO (2) lectures, debates idem

6 Final review and preparation of the exam idem

7 Conclusions and final evaluation

8 The methodology for international trade study: theory and applications (4) lectures, debates, 
applications

the active involvement of 
the students

9 International specialization: absolute advantage theory, comparative advantage 
theory (2)

lectures, debates, 
applications

idem

10 International specialization: factor endowment. H-O-S Model (2) lectures, debates idem

11 Other theories of international trade (M. Manoilescu, M. Porter, etc) (2) lectures, debates, 
applications

idem

12 The multilateral trading  system: GATT, WTO (2) lectures, debates idem

13 Final review and preparation of the exam idem

14 Conclusions and final evaluation

- Suranovic, Steve,  International Trade: Theory and Policy, http://catalog.flatworldknowledge.com/bookhub/reader/28?cid=&e=fwk-61960
-ch01

- N. Suta, Comert international si politici comerciale contemporane (vol. I, II ), Ed. Economica, 2003

- D. Miron, V. Cojanu (coord.), Comert international, ASE, Buc., 2013

- G. Dragan, Fundamentele comertului international, ASE, Buc., 2004

- Notele de curs

- Notele de curs (teoretice si aplicative)

- WTO Studies, www.wto.org
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10.4. Modality of grading Whole notes 1-10

10.5. Minimum standard of 
performance

45 points from 100 points (45% performance)

Bibliography

Recommendations for 
studentsTeaching/Work methods8.2. Seminars(S)

1 Seminar activity organization: presentation of the debate tipics, the requirements 
for evaluation of the students activity).
Statistics of trade in goods and servicies: general aspects

debates, applications, 
comments

the active involvement of 
the students

2 The methodology for international trad study:  application; individual projects 
elaboration (4)

idem idem

3 Evaluation of individual projects (midterm evaluation) (2) idem idem

4 International specialization: absolute advantage theory, comparative advantage 
theory: math applications (2)

idem idem

5 exam preparation: applications, case studies, etc. idem idem

6 Conclusions and final evaluation

7 Seminar activity organization: presentation of the debate tipics, the requirements 
for evaluation of the students activity).
Statistics of trade in goods and servicies: general aspects

debates, applications, 
comments

the active involvement of 
the students

8 The methodology for international trad study:  application; individual projects 
elaboration (4)

idem idem

9 Evaluation of individual projects (midterm evaluation) (2) idem idem

10 International specialization: absolute advantage theory, comparative advantage 
theory: math applications (2)

idem idem

11 exam preparation: applications, case studies, etc. idem idem

12 Conclusions and final evaluation

- BNR - statistici, studii, analize, www.bnr.ro

- OECD - studies, data base etc, www.oecd.org

- Suportul de curs si seminar

- WTO data base, sduties, etc, www.wto.org

The content of this course and the evaluation criteria have been discussed with the specialists from Foreign Trade specialists from the Ministry of 
Economy and Trade, Institute for Global Economy, Association of Romanian Exporters and Importers.

10/27/2026

Date of listing,

10.3. Final assessment Knowledge on international trade topic Final test 50.00

10. Assessment

Type of activity Assessment criteria Assessment methods Percentage in 
the final grade

10.1. Seminars(S) Students participation in debate, etc. evaluation of the quality of students 
answers, solusions etc

15.00

10.2. Seminars(S) Project evaluation of the quality of   solusions 35.00

9. Corroboration of the contents of the discipline with the expectations of the representatives of the epistemic community, of 
the professional associations and representative employers in the field associated with the programme
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Signature of the Department Director,Date of approval in the 
department

Signature of the discipline leaders,
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