
Syllabus

1. Programme information

1.1. Institution THE BUCHAREST UNIVERSITY OF ECONOMIC STUDIES 

1.2. Faculty Marketing

1.3. Departments Department of Modern Languages and Business Communication

1.4. Field of study Marketing

1.5. Cycle of studies Bachelor

1.6. Education type Full-time 

1.7. Study programme Marketing 

1.8. Language of study English

1.9. Academic year 2023-2024

2. Information on the discipline

2.1. Name Communication in Russian 3

2.2. Code 23.0256IF2.1-0014

2.3. Year of study 2 2.4. Semester 1 2.5. Type of 
assessment

Test 2.6. Status of 
the discipline

Facultati
v

2.7. Number of 
ECTS credits

4

2.8. Leaders Seminars
(S)

Cadru didactic asociat Conf. dr. MOHANU Floarea fmohanu@ase.ro

3. Estimated Total Time

3.1. Number of weeks 14.00

3.2. Number of hours per week 2.00  of which

Seminars(S) 2.00

3.3. Total hours from curriculum 28.00  of which

Seminars(S) 28.00

3.4. Total hours of study per semester (ECTS*25) 100.00

3.5. Total hours of individual study 72.00

4.1. of curriculum

4.2. of competences

Distribution of time for individual study

Study by the textbook, lecture notes, bibliography and student's own notes 12.00

Additional documentation in the library, on specialized online platforms and in the field 20.00

Preparation of seminars, labs, assignments, portfolios and essays 10.00

Tutorials 10.00

Examinations 5.00

Other activities 15.00

4. Prerequisites
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8. Contents

for the Seminars(S) • Rooms with PC and video projector, CD player, whiteboard
• Study materials distributed electronically or a selection of pages from siffetent published materials
• Prohibited to use mobile phones
• The students are not allowed in the seminar rooms after the seminar has begun.

Cross CT3 Identifying opportunities for continuous training and efficient use of learning resources and 
techniques for their own development

7. Objectives of the discipline

7.1. General objective The development of oral and written communication skills, assessment and self-assessment of the ability to 
communicate in Russian and adapt to the communication context.

7.2. Specific objectives Acquiring knowledge about the vocabulary, writing, basic grammatical structure of the Russian language, as well as 
about elements of Russian culture.
Developing the ability to understand general reference materials and business and economic lexicon in Russian.
Developing the ability to study, evaluate and self-assess the ability to communicate in the business environment, 
with Russian-speaking interlocutors.
Developing active and interactive listening skills in everyday situations, as well as in business, academic and multi-
professional contexts.
Developing accuracy and fluency in oral and written communication in Russian, in an academic and business 
context.
Familiarization with notions and elements of Russian culture and civilization and communication, specific to the 
Russian business environment.
Supporting, through additional activities and means, through the activity of the Russian Cultural Center in ASE, the 
most motivated students to deepen their knowledge of the Russian language and culture, of communication in the 
business environment.

5. Conditions

6. Acquired specific competences
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Bibliography

Recommendations for 
studentsTeaching/Work methods8.1. Seminars(S)

1 Topic 1 Introductory module.
Informing students about the objectives of the discipline, requirements for 
promotion and assessment methods.
1 week

Development of reading 
and comprehension skills 
/ role-playing games - 
Oral, face-to-face and 
online presentations.

Students prepare the 
lessons, participate in 
debates, read the 
recommended materials, do 
the given homework.

2 Topic 2 At work – introducing myself, talking to colleagues about daily activities, 
talking to clients on the phone, taking notes on the phone/meetings/meetings
2 weeks

Development of reading 
and comprehension skills 
/ role-playing games - 
Oral, face-to-face and 
online presentations.

Students prepare the 
lessons, participate in 
debates, read the 
recommended materials, do 
the given homework.

3 Topic 3 Organizational culture – customs/routines in companies in the Russian 
world, clothing, activities, greetings
3 weeks

Development of reading 
and comprehension skills 
/ role-playing games - 
Oral, face-to-face and 
online presentations.

Students prepare the 
lessons, participate in 
debates, read the 
recommended materials, do 
the given homework.

4 Topic 4 Trends in the international business environment – description of 
events/graphs etc.
3 weeks

Development of reading 
and comprehension skills 
/ role-playing games - 
Oral, face-to-face and 
online presentations.

Students prepare the 
lessons, participate in 
debates, read the 
recommended materials, do 
the given homework.

5 Topic 5 Future plans in business

3 weeks

Development of reading 
and comprehension skills 
/ role-playing games - 
Oral, face-to-face and 
online presentations.

Students prepare the 
lessons, participate in 
debates, read the 
recommended materials, do 
the given homework.

6 Topic 6: Evaluation, self-evaluation, peer evaluation 
Duration: 2 weeks

Evaluation, carried out in 
a classic or online format, 
of the acquired knowledge 
and of the developed 
skills. Discussion of the 
evaluation results, 
feedback from the teacher 
at the seminar
Feedback from students 
regarding their own and 
group activity carried out 
during the semester.

Review of the topics 
covered during the semester

- • xxx Limba rusa = Russian as Russians speak it : exercitii pentru dezvoltarea vorbirii, Bucuresti : Editura ASE , [s.a.].

- Jurconi, I., Limba rusa : exercitii lexico-gramaticale, Bucuresti : Editura ASE , 1990

- Jurconi, I., Mohanu, F., Fedot, Z., Limba rusă: Dezvoltarea vorbirii. Curs intensiv de limba rusă, Ed ASE, București, 2008,
- Ivanov, Andrei, Ghid de conversatie roman-rus, Bucuresti : Niculescu , 2007.

- Mohanu, F., Jurconi, I., Lucrări de laborator pentru cursul practic de limba rusă, Ed. ASE, București, 1995
- Mohanu, F., note de curs practic

- Е. Л. Корчагина, Н. Д. Литвинова и аудио CD, Приглашение в Россию. Элементарный практический курс русского языка, 
Русский язык, Москва, 2008

- Wade, Terence, A comprehensive Russian grammar, Hoboken : Wiley Blackwell , 2010.

- Т.В. Козлова, И.В. Курлова, М.В. Кульгавчук; Под ред. Т.В. Козловой, Начальный курс русского языка для делового общения , 
Русский язык, Москва, 2007

9. Corroboration of the contents of the discipline with the expectations of the representatives of the epistemic community, of 
the professional associations and representative employers in the field associated with the programme
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10.3. Modality of grading Admitted- Rejected

10.4. Minimum standard of 
performance

Handles a basic background of simple words and phrases, related to particular concrete situations.
• Copes with very short sentences, standard constructions,  cand start a short conversation on familiar 
topics.
• Can answer simple questions and give infos regarding personal information.
• Can interact in a simple way,  but communication is totally dependent on repetition, speaking slow, 
on rephrasing and correcting mistakes.

Permanent contact with the activities, opportunities and online resources of the ASE Russian Cultural Center. Providing information about the 
possibilities to expand its cultural horizon by participating in events of Russian culture and art. Permanent methodological assistance in learning, 
in classical and online form, multimedia materials and the use of the fund of over 1500 books from the Centre's library. Presenting opportunities 
and facilitating access to Erasmus + scholarship opportunities and other types of mobility to deepen professional interest through the Russian 
language.

10/27/2026

Signature of the Department Director,Date of approval in the 
department

Signature of the discipline leaders,Date of listing,

10.2. Final assessment Ongoing evaluation Formative and summative evaluation 
through self-evaluation, peer evaluation 
and evaluation by the teacher

50.00

10. Assessment

Type of activity Assessment criteria Assessment methods Percentage in 
the final grade

10.1. Seminars(S) Active participation in seminar activities, 
homework completed during the semester

Formative evaluation 50.00
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