
Syllabus

1. Programme information

1.1. Institution THE BUCHAREST UNIVERSITY OF ECONOMIC STUDIES 

1.2. Faculty Marketing

1.3. Departments Department of Modern Languages and Business Communication

1.4. Field of study Marketing

1.5. Cycle of studies Bachelor

1.6. Education type Full-time 

1.7. Study programme Marketing 

1.8. Language of study English

1.9. Academic year 2023-2024

2. Information on the discipline

2.1. Name Communication in German 3

2.2. Code 23.0256IF2.1-0012

2.3. Year of study 2 2.4. Semester 1 2.5. Type of 
assessment

Test 2.6. Status of 
the discipline

Facultati
v

2.7. Number of 
ECTS credits

4

2.8. Leaders Seminars
(S)

Associate professor PĂTRU Cornelia cornelia.patru@rei.ase.ro

3. Estimated Total Time

3.1. Number of weeks 14.00

3.2. Number of hours per week 2.00  of which

Lectures(C) 0.00

Seminars(S) 2.00

3.3. Total hours from curriculum 28.00  of which

Lectures(C) 0.00

Seminars(S) 28.00

3.4. Total hours of study per semester (ECTS*25) 100.00

3.5. Total hours of individual study 72.00

Distribution of time for individual study

Study by the textbook, lecture notes, bibliography and student's own notes 23.00

Additional documentation in the library, on specialized online platforms and in the field 23.00

Preparation of seminars, labs, assignments, portfolios and essays 14.00

Tutorials 12.00

Examinations

Other activities

4. Prerequisites
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8. Contents

4.1. of curriculum  German language curriculum level A1.2(1) according to CEFR

4.2. of competences

for the Lectures(C)

for the Seminars(S) • The seminar room will provide facilities such as PC-s, CD-player,OHP,white/blackboard or online
• The seminar/laboratory  support displayed on online platforms or a collage of printed materials from subject 
specialism publications 
Internet connection
Platform online.ase.ro 
Internet access
• Mobile phones not permitted
• No admittance after the class starts

Cross CT3 Identifying opportunities for continuous training and efficient use of learning resources and 
techniques for their own development

7. Objectives of the discipline

7.1. General objective To develop and acquir adequate speaking and writing competencies necessary for communicating in German at 
general and professional levels.

7.2. Specific objectives  Training and development of the ability to understand the reference materials (types of texts and documents) in the 
economic field
- To developf study skills (use of specialized dictionary), assessment and self-assessment
- To developf the capacity of active listening in everyday, professional, academic situations
- To develop a positive attitude towards the role of the German language as a mean of communication
- To stimulate the interest for intercultural aspects in business practice in the German economic space, in the forms 
and documents of written communication / letters

Bibliography

Recommendations for 
studentsTeaching/Work methods8.1. Lectures(C)

0

-

Recommendations for 
studentsTeaching/Work methods8.2. Seminars(S)

1 Administrative/introductory course: presentation of objectives, curriculum, work 
requirements, evaluation mode. 
Self-assessment based on the self-assessment grid  
Assessing students' results, needs and expectations and determine the working 
methods necessary to achieve them.
Einführungsseminar (1 week)

Interactive presentation
Free discussion
Self-assessment based on 
the self-assessment grid
Group discussion of 
results

Students have to:
- participate in all seminar 
activities (interactive 
teaching, exercises, 
activities, listening, role 
play)

5. Conditions

6. Acquired specific competences
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Bibliography

2 At the factory (Im Werk) (5 weeks)
A factory tour (Eine Werksbesichtigung)
Rules during a factory tour (Regeln bei der Werksbesichtigung)
Understanding key information in emails (Hauptinformationen in E-Mails 
verstehen)
Departments and divisions in the company (Abteilungen und Bereiche im 
Unternehmen)
Understanding an organization chart (Ein Organigramm verstehen)
When? Where? - Location and dates (Wann? Wo? - Orts- und Terminangaben)
Introducing a company (Eine Firma vorstellen)
Reviews (Bewertungen)
GR: Modal verb phrases, present tense modal verbs, place and date indications, 
past tense of the auxiliary verbs "haben" and "sein"
(Satzklammer bei Modalverben, Modalverben im Präsens, Orts- und 
Terminangaben, Präteritum der Hilfsverben "haben" und "sein")
Applied language skills and strategies
1.1 Reading
1.2 Listening
1.3 Speech
1.4 Writing

Interactive exposure and 
teaching
- Acquiring 
communication skills in 
everyday and professional 
situations common in the 
German-speaking space. 
-Activities of acquiring 
elementary skills of 
listening, reading simple 
texts, oral interaction 
(role play) in usual 
communication situations
-Exercises and activities 
to accumulate the 
necessary knowledge in 
usual situations (gram., 
lexical and intercultural, 
socialization in the 
German-speaking space).

Students have to:
- participate in all seminar 
activities (interactive 
teaching, exercises, 
activities, listening, role 
play)
- solve the written 
assignments

3 At the restaurant (Im Restaurant) (5 weeks)
Telephone and written table reservations (Telefonische und schriftliche 
Tischreservierung)
Small talk in the restaurant (Small Talk im Restaurant)
A business lunch (Ein Geschäftsessen)
Understanding a menu (Eine Speisekarte verstehen)
Ordering and paying for a meal (Das Essen bestellen und bezahlen)
Companies in German-speaking countries (Unternehmen im deutschsprachigen 
Raum)
Company portrait: Liebherr (Firmenporträt: Liebherr)
GR: Possessive article in the nominative case, modal verb like, verbs with vowel 
change, perfect tense with auxiliary verb sein 
Possessivartikel im Nominativ, Modalverb mögen, Verben mit Vokalwechsel, 
Perfekt mit Hilfsverb sein
Applied language skills and strategies
1.1 Reading
1.2 Listening
1.3 Speech
1.4 Writing

Interactive exposure and 
teaching
- Acquiring 
communication skills in 
everyday and professional 
situations common in the 
German-speaking space. 
-Activities of acquiring 
elementary skills of 
listening, reading simple 
texts, oral interaction 
(role play) in usual 
communication situations
-Exercises and activities 
to accumulate the 
necessary knowledge in 
usual situations (gram., 
lexical and intercultural, 
socialization in the 
German-speaking space.)

Students have to:
- participate in all seminar 
activities (interactive 
teaching, exercises, 
activities, listening, role 
play)
- solve the written 
assignments

4 Project presentation (3 weeks during the semester) 
Projektpräsentation (3 Wochen im Laufe des Semesters)

Interactive presentations Students have to deliver a 
simple presentation 
(individually or in small 
groups) on a relevant topic 
related to the contexts 
discussed during the 
seminars. The indication of 
the bibliography is 
mandatory.

-  https://einstufungstests.klett-sprachen.de/eks/dafunternehmen/fragebogen.php?
jsstatus=js&questname=dafunternehmen&questclass=A1&status=dafunternehmen&questblock=5

- Capotă, R. / David, I. / Hurduzeu, R. / Marinescu, R. / Nicolae, M. / Pătru, C. ș.a. În: Hurduzeu G. / Nicolescu, L. (coord.): Relații 
economice internaționale. Teorii, strategii, politici, instrumente şi studii de caz, , Comunicarea în relațiile economice internaționale., ASE, 
Bucuresti, 2017

- Sander, I. u.a., DaF im Unternehmen. Kurs- und Übungsbuch A1, Ernst Klett Sprachen, Stuttgart, 2015

- Lazarescu, I. , Dicționar german-român, român-german, Niculescu, Bucuresti
- Lazarescu, I. , Dicționar german-român, român-german, Orizonturi, Bucuresti
- Leca, M., Dicţionar de termeni economici german-român, Polirom, Iasi, 2001
- Reimann, M,, Grundstufen-Grammatik, Hueber, Ismaning

- https://www.klett-sprachen.de/dafimunternehmen-online/_1/start.html
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10.3. Modality of grading Admitted- Rejected

10.4. Minimum standard of 
performance

The student must participate in 2/3 of the courses and seminars, answer once per seminar, participate 
in a thematic debate, make a presentation, get half of the answers right at a test

The content of the curriculum is developed based on the requirements of the labor market regarding the training in the field of Economics and 
International affairs.
Permanent contact with representatives of the Goethe Institute and of the DAAD Lectorate/ASE.
The content may change depending both on the level and interests of the group, as well as on the factual and editorial news in the field.

10/27/2026

Signature of the Department Director,Date of approval in the 
department

Signature of the discipline leaders,Date of listing,

10.2. Final assessment Ongoing evaluation Active participation on campus / online 
and on the platforms used during the 
activity.

50.00

10. Assessment

Type of activity Assessment criteria Assessment methods Percentage in 
the final grade

10.1. Seminars(S) Ongoing evaluation Assignments solved during the 
semester, presentation

50.00

9. Corroboration of the contents of the discipline with the expectations of the representatives of the epistemic community, of 
the professional associations and representative employers in the field associated with the programme
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