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1. Programme information

1.1. Institution THE BUCHAREST UNIVERSITY OF ECONOMIC STUDIES 

1.2. Faculty Marketing

1.3. Departments Department of Business, Consumer Sciences and Quality Management

1.4. Field of study Marketing

1.5. Cycle of studies Bachelor

1.6. Education type Full-time 

1.7. Study programme Marketing 

1.8. Language of study English

1.9. Academic year 2023-2024

2. Information on the discipline

2.1. Name Fundamentals of Science Goods

2.2. Code 23.0256IF2.1-07.2

2.3. Year of study 2 2.4. Semester 1 2.5. Type of 
assessment

Exam 2.6. Status of 
the discipline

Optional 2.7. Number of 
ECTS credits

3

2.8. Leaders Lectures
(C)

Prof.univ dr. NEGREA Teodor Mihai teodor.negrea@com.ase.ro

Seminars
(S)

Prof.univ dr. NEGREA Teodor Mihai teodor.negrea@com.ase.ro

3. Estimated Total Time

3.1. Number of weeks 14.00

3.2. Number of hours per week 2.00  of which

Lectures(C) 1.00

Seminars(S) 1.00

3.3. Total hours from curriculum 28.00  of which

Lectures(C) 14.00

Seminars(S) 14.00

3.4. Total hours of study per semester (ECTS*25) 75.00

3.5. Total hours of individual study 47.00

Distribution of time for individual study

Study by the textbook, lecture notes, bibliography and student's own notes 15.00

Additional documentation in the library, on specialized online platforms and in the field 10.00

Preparation of seminars, labs, assignments, portfolios and essays 12.00

Tutorials 4.00

Examinations 2.00

Other activities 4.00
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8. Contents

4.1. of curriculum • Knowing practical in discipline training within the pre-universitary period is an advantage.

4.2. of competences • Pragmatic skills and inclination towards concreteness are an advantage.

for the Lectures(C) • Lectures are held in internet acess spaces and multimedia equiped

for the Seminars(S) • Seminars are held in spaces supplied with laboratory and specific  instruments and equipment for expert 
demonstrations, applications, presentations. These spaces are also equiped with AV devices for applications.

Professional C5 Comprehention, application and analysis of sales techniques

7. Objectives of the discipline

7.1. General objective Acquiring basic knowledge referring to Commodity science concepts and categories, to quality domain theory and 
practices, technical-economical goods operations, to modern patterns of evaluation and product & service quality 
assurance. These knowledges develop skills necessary in solutioning goods issues in business relationships between 
commercial operators according to contemporary market exigences.

7.2. Specific objectives It ensures correct learning specific vocabulary for science of commodities and science techniques to adapt it to 
specific vocabulary of the suppliers of goods and the consumers 
Knowing the goods properties and the logistic influence stages on their character, knowing ways of prevention of 
adverse actions and controlling of influence factors.
Knowing commodity systematics and controlling principles upon product and service offer 
Knowing the calitologic principles upon goods and specific regulatory framework

4. Prerequisites

5. Conditions

6. Acquired specific competences
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Bibliography

Recommendations for 
studentsTeaching/Work methods8.1. Lectures(C)

1 Introductory course: presenting of discipline objectives and skills assured by the 
study, indication of ways of underway activtiy, information sources, evaluation 
requirements – scoring along the way. Announcing the program for personal 
consultation / online tutorial and contact adresses.
Professor’s personal webpage.

Rule of teaching: 
interacting with students

2 Basic concepts in commodities study: presenting the fundamental terms in 
commodity science, elements of specific vocabulary fundamentation

Lecture; PowerPoint 
projection

3 Elements of the theory of quality goods - calitology, analysis and evaluation of the 
quality goods, quality assurance and specific management

3 lectures; 
Demonstrations

4 Commodity systematics and directions of goods offer extension. First test (test 1). Lecture; PowerPoint 
projection

5 Marking (distinctive signs) and industrial property elements. Lecture; Case studies

6 Good’s packing and labeling. Conservation, storage goods. 2 lectures; PowerPoint 
projection

7 Standardization and goods certification - internal market's stage and international 
market realitites. Commodity approach of consumer's protection.

Lecture; catalogues, 
standards; PowerPoint 
projection

8 Final discussion and conclusions. Final test (test 2). Written test

- Gary Richardson, Brand Names Before the Industrial Revolution, National Bureau Of Economic Research, Cambridge, 2008

- J. Blythe , Comportamentul consumatorului, Teora, Bucuresti, 1998

- V. Dinu coord., Fundamentele ştiinţei mărfurilor, ASE, Bucuresti, 2008
- OG 60/2001 privind achiziţiile publice, publ. în M.Of, Partea I, nr. 241/2001, Monit. Oficial, Bucuresti, 2000
- I.Atanase, Anca Atanase , Standardizarea şi certificarea mărfurilor, ASE, Bucuresti, 2005
- I.Schileru, Ştiinţa mărfurilor în România – premise şi evoluţie, Qlassrom, Bucuresti, 2000

Page 3/5



10.3. Modality of grading Whole notes 1-10

10.4. Minimum standard of 
performance

Achieving of a minimum score ½ of the total score, subject to a minimum of half from the score of the 
two tests.

Bibliography

Recommendations for 
studentsTeaching/Work methods8.2. Seminars(S)

1 Introductory Seminar: Presentation of group members, the procedures for the 
conduct of seminar activities, rules and regulations for safety and security work in 
laboratories, discussion and explanation of topics work schedule. Discussion topics 
for individual works and reviews.

Presentation, 
Dialogue, 
Reasoning;
Personal page overview 
of the teacher.

2 Individual paper work / review simulation: selecting theme, target and structure 
sketching, selecting sources, means and styles of hypotesys, processing and 
evaluation, conclusion form, critical composition, bibliography, preparing 
presentation

Presenting diverse 
sources, scenarios, 
simulations, pattern 
positive/neagtive  models

3 Discussion on theoretical aspects commodity science's specific: basic concepts, 
commerce and commercial line evolution, categories of knowledge, mastering 
sources, acquiring assimilation techniques.
Monitoring progress (individual work and review).

3 seminars; Work 
presentations (held in 
Romanian and other 
foreign languages)

4 Research on merchandises properties and quality: indication in documents 
(standards, contracts, specification books), presentation of means (instruments and 
devices), presentation of measuring methods, demonstrations and applications, 
indicators calculations, taking over records in specific documents.

5 laboratory works.
AV techniques.
Presentation papers and 
reviews.
Debates.

5 Renewal method applications of commercial offer: group applications - value 
analisys, brainstroming etc.

Creative group 
applications, scenarios.

6 Packing - marking - labeling goods.
Regulations, customs, realities.

Samples, case studies, 
debates

7 Applications of merchandise logistics stages (factors of influence, effects, control 
measures): casuistry, equipment, use of tools / equipment.
Simulation for commercial spaces.

2 laboratories. Device 
demonstrations.
Presentation papers and 
reviews.

8 Consumer protection (product/services/works).
Closing activities. Communication of results.

Case studies, debates

- HG 189/2002 privind procedura de acordare a etichetei ecologice, publ. M.Of. nr. 166/2002, Monit. Oficial, Bucuresti, 2002

- Marieta Olaru, Anca Purcărea , ş.a, Lucrări aplicative şi studii de caz, ASE, Bucuresti, 2004
- Legea nr. 449/2003 privind vânzarea produselor şi granţiile asociate acestora, publ. în M.Of., Partea I, nr. 812/2003, Monit. Oficial, 

Bucuresti, 2003
- Ecaterina Diamandescu, Anca tanase, Anca Purcărea, Metode de analiză a mărfurilor, MatrixRom, Bucuresti, 2000

The targets of the discipline, content and structure are periodicaly being discussed with specialists 

10.2. Final assessment Written examination according to 
approved methodology

50.00

10. Assessment

Type of activity Assessment criteria Assessment methods Percentage in 
the final grade

10.1. Seminars(S) Active prezence + Active prezence + homework 
/ review grading

Sign presence and involvement in the 
debate + The rating of the individual 
homework (10 p. redaction + 10 p. 
presentation) and the review about 
Commercial Subjects

50.00

9. Corroboration of the contents of the discipline with the expectations of the representatives of the epistemic community, of 
the professional associations and representative employers in the field associated with the programme

Page 4/5



10/27/2026

Signature of the Department Director,Date of approval in the 
department

Signature of the discipline leaders,Date of listing,
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