
Syllabus

1. Programme information

1.1. Institution THE BUCHAREST UNIVERSITY OF ECONOMIC STUDIES 

1.2. Faculty Marketing

1.3. Departments Department of Marketing

1.4. Field of study Marketing

1.5. Cycle of studies Master - HG1

1.6. Education type Full-time 

1.7. Study programme Public Relations in Marketing

1.8. Language of study Romanian

1.9. Academic year 2023-2024

2. Information on the discipline

2.1. Name Dissertation defense

2.2. Code

2.3. Year of study Finalizare 2.4. Semester 2 2.5. Type of 
assessment

Exam 2.6. Status of 
the discipline

Obligator
iu

2.7. Number of 
ECTS credits

10

 2.8. Instructors

3. Estimated Total Time

3.1. Number of weeks 14.00

3.2. Number of hours per week

3.3. Total hours from curriculum 0.00

3.4. Total hours of study per semester (ECTS*25) 250.00

3.5. Total hours of individual study 250.00

4.1. of curriculum

4.2. of competences

-

Distribution of time for individual study

Study by the textbook, lecture notes, bibliography and student's own notes

Additional documentation in the library, on specialized online platforms and in the field

Preparation of seminars, labs, assignments, portfolios and essays

Tutorials

Examinations

Other activities

4. Prerequisites

5. Conditions
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10.2. Modality of grading Decimal Notes 1-10

10.3. Minimum standard of 
performance

8. Contents

-

Cross CT1 Implementation of complex professional tasks, in an independent and autonomous context

Cross CT2 Assumption of leadership roles and/or functions within professional groups and organizations

Cross CT3 Self-regulatory learning process, diagnosis of continuous self-improvement, reflexive analysis of 
own professional activity

7. Objectives of the discipline

7.1. General objective

7.2. Specific objectives

-

10/27/2026

Signature of the Department Director,Date of approval in the 
department

Signature of the discipline leaders,Date of listing,

10.1. Final assessment

10. Assessment

Type of activity Assessment criteria Assessment methods Percentage in 
the final grade

6. Acquired specific competences

9. Corroboration of the contents of the discipline with the expectations of the representatives of the epistemic community, of 
the professional associations and representative employers in the field associated with the programme
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